Hopamounéc og Prpiroypa@ikéc mnyég

H Axodnpoiki Tpoktiky omottel vo eivol TeKunplopéve. OAo To EMLYELPTUOTO TOL
avaeépovtol o€ o epyacio. H texunpioon mpokvntel gite and eEmtepikés mnyEg
(m.y. Gpbpo oe emoTUOVIKA TEPLOOIKA, PBiPAic, GLAAOYIKOVG TOHOVLS, TNYEG GTO
Internet) mov mpémel vo avapépovtol oe KaOe mepintwon elte and ctoryeio To omoia
eogig cLAAEETE KO EMEEEPYACTNKATE. ZTNV TEPITTMOON TOV EEMTEPIKAOV TNYDV OVTES
TPETEL VO OVOPEPOVTOL TOGO GTO CAOLO TOL KEWEVOD GOG OGO Kol G E0IKO KEPAANLO
070 T€A0G NG epyaciog cog pe Titho BifAloypapia.

To mo d1adedopévo, debvmg, cvotnua BIPAOYPUPIKOV TUPOTOUTOV/AVAPOP®OV Eival
10 ovotnua Harvard 1o omoio €xet vioBeOei kot and 1o [Havemomuo Agvkmwaoiog.
Oleg o1 avagopég Tov KAVeTe o€ 10€€G, GLYYPOUPELS, LOVTELD, oTOLYElD KAT Yo val
vootnpigete TIg amdYEIS oog TPEMEL Vo emionpaivovot pe faon to oot avtd T0
omoio meprypagpetal, pe TN Pondela mopadEypdT®OV, OTIC TOPAYPAPOVS  TOL
aKoAlovBovv.

opeova pe to cvotua BiAoypapikadv avapop®v Harvard, ol epyacieg cag mpémet
va weprapfPdvouy 610 TEAOG NG €pyOciog oG Eva KEPOAOMO HE OAEC TIG
BBAOYpapKéG ovapOpES TOV YPNCLOTOMCATE. ZOUTEPIAAPETE OAEG TIC TNYEG GOG.
H AMota cag mpémer va sivon adeafnrikd taSivopunuévn pe Baon to emibeto tov
TPMOTOL GLYYPAPEN KO TPEMEL VO, TEPIAAUPAVEL OAES TIG GYETIKEG TANPOPOPIES.

AxoAlovBolv 0dnyieg yio Tov TpOTO avapopds oe dtipopes TNYES. Lta mopadelypLoTa
Topatnpovue Ot M ovagopd otov Vrontis (2003) eivor ce éva EMOTNUOVIKO
TEPLOOIKO. L& OVTN TNV TEPINTOON O TITAOG TOL APOPOL AVAPEPETOL LE KOVOVIKA
YPOUUOTO EVAD O TITAOG TOL TEPLOOKOV UE TAAYLR YpAupota (LEPIKEG POPES Kot LE
vmoypaupon). H évéeién Vol. 19, No. 4, pp. 283-305 petd tov titAov &vog
Emotpovikoy ITeptoducod onpaivel 61t 10 cuykekpipévo apbpo dnpoctevdnke ctov
top0 19, 18006 4 otig oeAideg 283 £mg 305. Emiong n avagopd otovg Vrontis and
Thrassou (2013) eivar og Piiio. Otav xatoypdeovpe PiPria, o tithog ypdeetol pe
TGy Ypappoto (LEPIKEG POPES KOl LLE VITOYPALLLLOT)).

Otav avagépeote o fifiia akorovOeite TO TOPUKATO TPOTVTTO:

Vrontis, D. and Thrassou, A. (2013), Innovative Business Practices: Prevailing a
Turbulent Era, UK: Cambridge Scholars Publishing.

ApOpa 6g EMOTNUOVIKE TEPLOGLKE AVAPEPOVTAL OGS UKOAOVOMC:

Vrontis, D. (2003), “Integrating Adaptation and Standardisation in International
Marketing, The AdaptStand Modelling Process”, Journal of Marketing Management,
Vol.19, No. 4, pp. 283-305.

Kepalmo oc sviloyikove téopovc/edited books (Biprio mov amotehodvrar amod
TOALG  KEPAAOLD OLUPOPETIKAOV OLYYPOPEMVY Vd TNV emifheyn &vog 1
neprocotepov editors) avapépovral og ENg:

Vrontis, D. “Internet Consumer Behaviour”, (Eds), Singh, S. (2009), Handbook of
Business Practices and Growth in Emerging Markets, Singapore: World Scientific
Publisher, pp. 433-452.



2NV TEPIMTOON TOL Ol GLYYPAPEIS TOV dpBpov, PiAiov 1 kepaAaiov givor Thvew amd
Vo TOTE M AVOPOPA 6TO GMLO ToL KeéEvoy oag Ba sivar Kagel et al. (1961) kot 1
BipAloypaeikn avapopd 6to TEAOG TG EpYaciag cog Oa sivat:

Kagel, J., Battalio, R., Rachlin, H. and Green, L. (1981), “Demand curves for animal
consumers”, Quarterly Journal of Economics, VVol. 96, No. 6, pp. 1-15.

YMko0 ané to Internet

> PBiproypagikn AMota cog avagépete v TAnpn Web address (URL) aAld dev
YPEWBLETOL VO TNV OVOPEPETE GTO GAOMO TOV KEWWEVOL oaG. ['a mapddetypa av éxete
napel vVAKS and 1o Site tov Hvouévov EBvov yuo tig kKMpatikés aAlhayéc, n TANpng
BipAloypaikn avaeopd 6to TEAOG NG epyaciag cog Oa etvar:

United Nations Environment Programme (2004), Common questions about climate
change: Introduction, Huepounvioa IIpdocPacng 15/2/2013 oy Sedbvvon
http://www.gcrio.org/ipcc/qa/01.html

210 ocopo Tov Keywévov oo Ba ypayete my. «H xhpatikr odioyn sivo ...... »
(United Nations Environment Programme, 2004)

Av dgv VILAPYEL GLYKEKPYEVOS GLYYPOPENS 1) OPYAVICUOG oL €xel TNV €vOHVN NG
TAnpoeopiag mov ypnoiponoteite amd to Internet, 10te ot PifAoypagikn cog Aot
Ba yphyerte:

Common questions about climate change: Introduction, (2004), Huepounvia
[IpooPacng 15/7/2007 ot dievBvvon http://www.gcrio.org/ipcc/ga/01.html

210 ocopo Tov Kewévov cag Bo yphyete my. «H rlipotikny alloyn eivor ... »
(Common questions, 2004) ...

XOoupova pe to ovomnuo Harvard, m Alota (oto 1€h0g TG €pyociog cog) mov
nepthopPdver OAeg TG PIPAOYPUPIKES AVAPOPEG TTOV AVOPEPOVTOL GTO TPONYOVUEVA
Oa etvau:
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