
                                                                           UNIT 9
                                                      THE POSITION OF ADVERTISING IN COMMERCE
One important aspect of communications is advertising. Without advertising, a mass-production free-enterprise system could not function for the mass-market can only be secured and maintained by advertising. 
Unlike the village trader of former days, whose product were ordered after personal recommendation, the businessman today has to produce in anticipation of demand. Advertising alone can create this demand.
Good advertising results cost a lot of money. While total advertising expenditure is large, the advertising industry itself employs relatively few people; this includes all people who help create or sell advertising, advertising people in radio and television stations, newspapers and magazines, those in advertising agencies, and those working for retailers, wholesalers and producers. The major expense is for media time and space.
Critics of the free-enterprise system deplore advertising, but not all of it is bad.
There are two main kinds of advertising: informative advertising and persuasive advertising. The informative advertising makes clear the availability of the product, its uses and advantages, its price, quality and terms of sale. There can be no serious objection to informative advertising. In a specialist world, we are all too busy to investigate products for ourselves.
The persuasive advertising does not just inform, it uses subtle techniques to persuade, and even deludes the public into buying; at best it is unnecessary. It may be wasteful and even harmful if it makes antisocial behaviour appear desirable. The critics are certainly right when they condemn repetitive advertising on television of branded detergents, each of which is supposed to be better than the next. 
The main fields of advertising are television, radio, the daily press, weekly and monthly magazines and journals and postal advertising. The latter is aimed at particular groups of interested individuals. Many organizations charge a fee for the use of their membership lists for mailing purposes.

GLOSSARY
to advertise 		the act of communicating, passing on of news, information etc.
aspect 			to operate 
to communicate 	business
communication 	particular part, look or appearance of
enterprise 		to share or exchange (news etc)
to function 		to make known to people (by printing notices in newspapers etc., or by 
other means e.g. T.V.)

to maintain 		tradesman who sells by retail
anticipation 		selling goods in small quantities
to deplore 		to condemn, disapprove
informative 		to keep
persuasive 		action of producing for use before the right or natural time 
subtle 			giving information, instructive 
to delude 		to deceive, mislead (on purpose)
retail 			convincing 
retailer 			difficult to describe because fine or delicate, clever 
wholesale 		selling of goods in large quantities to shopkeepers, for resale to the public
wholesaler 		one who sells by wholesale

I. READING COMPREHENSION
A. Questions
1. What is one important aspect of communications called?
2. Is total advertising expenditure small?
3. What is the major expense of advertising for?
4. Which are the two main kinds of advertising?
5. In what sense is persuasive advertising harmful and wasteful?

B. Read the passage to find out whether the sentences are True(T) or False(F).
                                                                                                                          T        F 
1. Without advertising, a mass-production enterprise could operate perfectly.
2. The products today are ordered after personal recommendation.
3. Critics of the free-enterprise system are for advertising.
4. Critics of the free-advertising system condemn advertising.
5. Both kinds of advertising are convincing.
6. Informative advertising gives information only on the price of the product.
7. Persuasive advertising sometimes misleads the public into buying.
8. The only means of advertising are weekly and monthly magazines and journals. 

C. Read the passage and write a suitable question for each answer.
1. It’s advertising.
2. They were ordered after personal recommendation.
3. Critics do.

D. Read the text and find the parts containing the information you need. For each question, choose the best answer a, b, or c.
1. A mass-production free-enterprise system
a. could work better without advertising.
b. could not work without advertising.
c. could function without advertising

2. The mass-market
a. can be secured by producing.
b. can be maintained by manufacturing.
c. can be secured by advertising.

3. Today a businessman
a. produces in anticipation of offer.
b. produces in anticipation of demand.
c. produces in anticipation of wish.

4. Total advertising expenses
a. are small.
b. are large.
c. are few.

5. The persuasive advertising
a. helps the people buy products.
b. forbids the people to buy products
c. deludes the people into buying products.

6. The postal advertising
a. is aimed at all consumers.
b. is aimed at certain groups of consumers.
c. is aimed at rich consumers.

II. TERMINOLOGY PRACTICE
A. Replace the words and expressions in bold type with ones of similar meaning of the text.
1. While total advertising expenses are large, advertising industry itself hires few people.
2. Advertising industry also employs people who are working for tradesmen selling in small quantities, those selling in large quantities and manufacturers.
3. There are two main kinds of advertisements – those giving information and the convincing ones.
4. Critics of the free-enterprise system condemn advertising.
5. Persuasive advertising does not just give information, it uses distinct techniques, and even misleads the public into buying.

B. Find the words in the text which have the following meanings.
1. To make known by television, radio and press …………………………………………………….
2. To exchange news, information, feelings etc. ………………………………………………………
3. The action of manufacturing for use before the right or natural time …………………
4. To create false opinion or belief …………………………………………………………………………
5. Trade selling in small quantities …………………………………………………………………………
6. Trader selling in large quantities to shopkeepers ……………………………………………….
7. Giving news or knowledge …………………………………………………………………………………
8. Conditions offered or agreed to ………………………………………………………………………….














